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FUR  STORAGE 
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chandise  .Managers’  Group  .  104 

“Fur  Storage  by  the  T'uinigation  MetluMl,”  by  .\.  W.  Einstein  ..  183 

GROUP  BUYING 

“The  pros  ami  Cons  of  Group  Buying’’  .  71 

“CJroup  Buying,”  by  Ernest  C.  Hastings  .  72 

IMPORT  MANAGERS’  GROUP 

“Import  .Manager?*'  (ironp  .Meets  to  Review  I.anded  Cost  Slinly”  517 
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— matter  what  bookkeepings 
machines  you  use  GRAVITY 
']  j  Lock  BINDERS  will  lower  the  , 
A  t  cost  of  operating  your  account-  < 
ing  department. 

Just  pat  leaves  into  place 
-  Perfect  alignment  al'ways.  - 


NATIONAL  RETAIL  DRY  GOODS  ASSOCIATION 


fc7  O  the  executive  whose  responsibility  is  the  perfot  ince  and  main- 
^  tenance  of  bookkeeping  machines  and  auxiliary  equipment. 
Gravity  Lock  Binders  are  particularly  recommend^. 

Competitive  tests  made  by  large  institutions  covenng  speed  (saving 
two  to  five  minutes  on  each  operation)  —  ease  in  handling-  reduang 
fatigue  of  workers,  and  many  others,  substantiate  every  statement 
made  concerning  GRAVITY  Lock  BINDERS. 


Many  installations  made  several  years  ago  are  going  on  indefinitely, 
lowering  the  cost  ot  auxiliary  lKX>kkeeping  equipment  to  the  point 
where  first  expense  has  been  wntten  off  long  before  a  point  of  di¬ 
minishing  efficiency  is  in  sight. 

Have  your  stenographer  write  us  today  on  your  letterhead  for 
further  details  and  speafic  information. 


tor  many  •  GRAVITY  LoCK  BINDERS  have  been 
set,  ^  Mandel  Brothers,  Chicago 
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"Coming  Meetings  and  Conventions”  .  17 
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“Coming  Meetings  and  Conventions”  .  309 

“Coming  Aleetings  and  Conventions”  .  467 
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“Report  on  Shoe  Merchandising  Ready  for  Distribution”  .  5 
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O/anne  .  370 

“Visualizing  the  Procedure  of  Management,”  by  H.  I.  Frankel  -Kiti 
SUGGESTION  SELLING 

“A  Novel  Campaign  For  Suggestion  Selling,"  by  Elsie  Hoewischer  2-16 
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“The  Scientist  in  the  Retail  Store,"  by  F.  Pugh  .  348 

“Equipping  the  Testing  Laboratory,”  by  F.  Pugh  .  592 

TRADE  PRACTICE 

“Make  New  Rules  for  Describing  Woven  Furniture  and  Baby 

Carriages”  . '.  478 

TRADE  RELATIONS 

“A  Worldwide  Plan  for  Better  Trade  Relations.”  by  Lincoln 

Fi'ene  .  418 

“Glove  Makers  Propose  Agreement  on  Returns  and  Repairs"  _  478 


EXECUTIVES 

WHO  WANT  OPENINGS 

ADVERTISING  MANAGER 
Specializes  in  scientific  promot’on,  basing  work  on  substan¬ 
tial  plan.  Easily  gains  cooperation  of  others  in  organization 
with  whom  he  contacts.  Former  experience  with  well  known 
stores.  Write  for  particulars.  L-27-1. 

ADVERTISING— SALES  PROMOTION 
Publicity  director,  .sales  promotion  and  advertising  manager ; 
a  man  with  retail  experience  in  both  metropolitan  and  smaller 
city  establishments  of  the  higher  type  and  with  a  background 
of  newspaper  experience  in  all  departments.  Equipped  for 
analysis  of  consumer  requirements  and  intelligent  merchan¬ 
dising  of  advertising  and  competent  handling  of  store  publicity 
and  public  relations.  This  man  has  ideas,  is  an  able  writer, 
and  his  work  is  known  nationally  in  the  trade.  Available  about 
January  1st  for  a  store  in  the  three  million  class  and  up. 
L-27-2. 

ADVERTISING— SALES  PROMOTION 
General  merchandise  man  especially  strong  promoter  of 
ready-to-wear.  Can  write  high  grade  institutional  copy.  Age 
35 ;  married.  L-27-3. 

CONTROLLER  or  ASST.  CONTROLLER 
Married  man  of  32,  with  public  accounting  experience  and 
854  years  as  controller  of  medium  size  department  store.  Can 
devise,  install  and  operate  entire  accounting  system,  including^ 
budgets  of  control,  retail  inventory  and  statistical  reports,  and* 
especially  competent  to  handle  all  tax  and  financial  reports. 
L-27-4. 

CREDIT  &  COLLECTION  MANAGER 
Previous  experience  with  several  well  known  department 
stores  covering  long  period  of  years.  Good  references.  L-27-5. 

DRUG  BUYER 

Past  experience  almost  entirely  confined  to  chain  drug  store 
business.  Understands  fully  buying  of  drugs,  drug  sundries, 
perfumes  and  cosmetics,  candy,  stationery  and  cigars.  Also  has 
had  'valuable  accounting  experience  as  assistant  auditor  of  one 


TRADE  RELATIONS,  (ContinuMi) 

"Meniber  Objects  to  I’roimsed  Agreement  on  Glove  Returns”  .505 

"Irving  S.  Pauil  Is  President  of  New  Uarpet  Manufacturers' 

Group”  .  ,547 

TRAFFIC 

"Traffic  Work  in  the  Retail  Store,”  by  A.  C.  -Mbee  .  40 

“Retailers  Make  Good  Record  in  Freight  I'laim  Reduction”  .  52 

“Traffic  Work  in  the  Retail  Store,”  by  A.  C.  .-Mbee  .  100 

“Traffic  Work  in  the  Retail  Store,”  by  A.  C.  zMbee  .  164 

“Traffic  W’ork  in  the  Retail  Store,”  by  A.  C.  Albee  .  214 

“Traffic  Work  in  the  Retail  Store,”  by  A.  C.  zVlliee  .  274 

“Traffic  Work  in  the  Retail  Store,”  by  A.  C.  .Mbee  .  .130 

“Time'y  Lines  on  Traffic,”  by  A.  C.  Alliee  .  .172 

“Traffic  Work  in  the  Retail  Store,”  by  A.  C.  -Mbee  .  374 

“Stores  Tell  Experiences  on  Delayed  Invoices,”  by  Traffic  Group  382 

“Timely  Lines  on  Traffic.”  by  The  Traffic  Group  .  430 

"Timely  Lines  on  Traffic,”  by  The  Traffic  Group  .  476 

TRAFFIC,  RECEIVING  AND  MARKING  GROUP 

“Traffic  Meeting  at  Cleveland,  September  26-27”  .  4t4 

“Wealth  of  Practical  Ideas  in  Report  of  Recent  Traffic  Con¬ 
vention”  .  575 

“Mongeon  Succeeds  zMbee  as  Manager  of  Traffic  Group  of  fhe 

NRDGA”  . 590 

ULTRA-MODERN  ARCHITECTURE 
“Unique  Modern  Treatment  in  New  Dutch  Store,”  by  L.  E. 

Goldsmith  .  .160 

“Ultra  Modern  Shop  Fronts  of  Paris,”  by  M.  Therese  Bonnev..  498 

“The  Ultra  Modern  Note  in  Display,”  by  M.  Therese  llonney  _  ,562 

“Perfumes  in  Ultra  Modern  Setting,”  by  M.  Therese  Bonney (64 

UNIT  STOCK  CONTROL 

“Unit  Control  in  Practical  Op-eialicn,”  by  Joseph  T.  Knowles  ._.  132 
“Practical  Questions  About  Unit  Stock  Cuiitiol,"  by  A.  W. 

Einstein  . .- .  350 

“Merchandise  Control  of  Piece  Goods,”  by  R.  P.  Herzfeld  .  408 

“What  is  Wrong  With  Unit  Control?”,  by  A.  W.  Einstein  .  495 

WANT  SLIP  SYSTEM 

“Making  the  Want  System  Work,”  by  William  A.  Fitzgerald  ..  492 

WHOLESALE  DISTRIBUTION 

"The  Wholesaler  in  Distribution”  .  74 

WINTER  CRUISE 

“A  Delightful  Winter  Cruise  for  Our  Members”  . '. .  558 

“Winter  Cruise  after  Convention  Has  zXttracted  Interest  of 
Members”  .  .591) 

WORKROOMS 

“Profit  or  Ixjss  in  Store  Workrooms?”,  by  F.  R.  I.amb  .  603 


of  the  best  known  drug  companies,  having  had  under  his  super¬ 
vision  over  250  people  and  handled  all  accounting  pertaining  to 
merchandising  which  included  merchandise  control,  retail  and 
cost  pricing,  inventory  department,  gross  profit,  etc.  L-27-6. 
GENERAL  MERCHANDISE  MANAGER 
Experienced  department  store  man  trained  in  Ireland.  Age 
40.  For  the  past  twenty  years  in  Ohio.  Now  general  merchan¬ 
dise  manager  of  firm  quitt'ng  business.  Have  handled  volume 
to  one  million.  Thorough  understanding  all  dry  goods  depart¬ 
ments.  Excellent  record.  Would  be  invaluable  as  assistant  to 
owner  or  to  take  complete  control  of  store  any  size.  First  class 
references,  well  know  in  eastern  markets.  Compensation  com¬ 
mensurate  with  position.  Middle  west  or  east  preferred.  Mar¬ 
ried.  Correspondence  invited.  .Available  February  1st.  L-27-7. 
SALES  PROMOTION  MANAGER 
Now  available,  a  man  of  exceptional  record,  experience  and 
ability  in  sales  promot'on  and  advertising,  with  unusual  facility 
for  inspiring  store  personnel.  Practical,  alert,  a  hard  worker, 
good  systematizer.  Write  for  details.  L-27-8. 

SALES  PROMOTION  MANAGER 
Has  had  extended  experience  as  advertising  and  sales  promo¬ 
tion  manager  for  both  department  stores  and  newspapers,  with 
ability  to  organize  sales  promotion  program,  budget  the  appro¬ 
priation  and  control  the  budget,  enthuse  the  organization,  train 
personnel,  build  up  weak  departments  and  gain  cooperation  of 
merchandise  men  and  buyers.  L-27-9. 

SALES  PROMOTION  ASSISTANT 
Has  had  years  of  practical  experience  along  this  line  with 
both  merchandising  and  manufacturing  organizations.  Looking 
for  opportunity  to  associate  with  an  organization  to  work  for 
a  future.  L-27-10. 

STORE  MANAGER  or  MERCHANDISE  MANAGER 
Fifteen  years  general  department  store  experience.  For  past 
three  years  vice  president  and  general  manager  of  department 
store  doing  $400,000,  directing  the  management  alone  and  mer¬ 
chandising  entire  store.  Can  show  interesting  statistics  to  pr<pve 
increased  sales,  profits  and  turnover  with  lower  inventories. 
Wants  job  as  general  or  assistant  manager  in  similar  store 
with  future  opportunity  for  stock  interest,  or  mercliandise  man¬ 
agement  position  in  larger  organization.  L-27-1 1. 
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